This research is motivated to analyze the technology acceptance of the Transportation Services Applications in Jabodetabek using Unified Theory of Acceptance and Use of Technology (UTAUT) 2 model. The purpose of this research is to determine the factors based on UTAUT 2 model for the use behavior to use the Transportation Services Applications in Jabodetabek and to test the UTAUT 2 model whether the model is suitable for this research to assess which factors that affect the use behavior of those applications or not. Population in this research is the people who live in Jabodetabek and the sample size is 238. The methodology used in this research consists of literature review and data analysis. The result shows that only four variable factors that affect the use behavior to use the Transportation Service Applications namely Habit, Social Influence, Price Value and Behavioral Intention. The analysis result shows that UTAUT 2 model is suitable and fits the empirical data of the research, it means that the use behavior of Transportation Services Applications can be explained by UTAUT 2 model.
INTRODUCTION
The rapid advancement of information technology, especially in the field of com- It is necessary to assess and determine the pattern of use of technology from transportation services application to the various communities in Jabodetabek as the study sample coverage. Later, knowing the pattern of technology adoption from transportation services applications among the public in Jabodetabek will be used as an information for related parties that involved in a wide range of transportation services appli-cations providers and the parties that concern to take notice of the need of various necessary from transportation services application in the future.
Computer technology adoption patterns in this study were obtained using the model of 
Research Hypotheses

Performance Expectancy (PE) influences
the consumer's behavioral intention to use transportation service application (H1).
Effort Expectancy (EE) influences the
consumer's behavioral intention to use transportation service application (H2). 
Social Influence (SI) influences the
Behavioral Intention (BI) influences the Use
Behavior (USE) to use transportation service application (H8).
Theoretical Framework
Theoretical Framework that is used in the research is based on UTAUT2. The theoretical framework can be seen in figure 1. Figure 1 Table 1 .
As in
RESULTS AND DISCUSSION
Classical Assumption
To analyze the result, firstly we check the classical assumptions of the data, as follow:
Normality and Linearity
From the value derived from each variable (univariate), there is still a CR value that exceeds the value of ± 2.58 that is, the value of CR skewness owned by Performance Expectancy (X1) is -4895. However, on the other hand the value of CR kurtosis owned by Performance Expectancy worth 0.644.
According to [4] , it is considered normal for one value CR or CR kurtosis skewenes met.
In addition, all of the variables is normal because it has a value between -2.58 to 2.58.
For that in general it can be said that the distribution of the data used in this study are considered to be normally distributed. The degree of user expectation that using the system can help her/him in job/task performance (Venkatesh et can be seen on the appendix section.
Multicollinearity and Singularity
Multicollinearity can be detected from 
Fit Model Testing
After conducting an analysis of the data, the model will be tested in this study. Figure 2 Based on the test results of the evaluation of residual values in the above, it was found that there is a residual value which is above the value of its requirements < 2.58. Therefore, it will be modified by adding a covariance in the model estimation in accordance with the advice of AMOS.
The modification indices can be seen in Table 3 . Table   4 After replenishment, the value of degree of freedom (df) in this study can be seen in the 
Hypotheses testing result
Effect of Performance Expectancy to the
Behavioral Intention
It can be interpreted that Performance
Expectancy has no effect on the Behavioral Intention for user in Jabodetabek to use the transportation services applications. Considered by the occupation of the respondents that are mostly students, they do not have lots of works to do rather than other occupation such as employee or entrepreneur. The respondents thought that using transportation services applications have no connection to their task performance. By using transportation services applications does not significantly help them to finish another activity or tasks. 
Effect of Social Influence to the Behavioral
Intention
The advancement of technology that has been described in the introduction section has changed the daily life pattern [9] . Supported by the cheapness of information technology [10] , and the total amount of the smartphone users in Indonesia are getting increased with more than 100 million smartphone users (prediction) in 2018 [11] , so it means that nowadays people in Indonesia especially people in Jakarta and its surrounding areas (Jabodetabek) could easily have smartphone.
Based on the report by Google [12] , described that the use of smartphone's applications in Indonesia is high enough, it means that people in Indonesia is high enough want to install the application in their smartphone. Supported by the survey from GFK Indonesia [13] 
Effect of Facilitating Condition to the
Behavioral Intention
Based on the theory of facilitating condition from the constructs of UTAUT 1 model [7] [14] [15] , depicted that this variable is very related to the application, such as existence of guidance, also knowledge to use the technology. Reviewed from the deployment from the respondents that have done and this research conducted in great cities in Indonesia, Jabodetabek, that already accustomed by kinds of technology, it means that they do not need a guidance and knowledge again to use the applications.
It can be interpreted that Facilitating
Condition has no effect on the Behavioral Intention for user in Jabodetabek to use the transportation services applications.
Effect of Hedonic Motivation to the
Behavioral Intention
This variable talk about fun or pleasure for user to use the applications. when they want to access and use those applications, which means user must have internet connection with their internet data packages or using WiFi network. Nowadays, the value or pricing to use internet connection is cheaper than using common communication way such as SMS or telephone call [17] and also now the internet penetration in Indonesia is very high and even in big cities in Indonesia [18] . With those easiness and low pricing value for user to use the applications in this case is using the transportation services application, this is why users in Jabodetabek agree that price value support and affecting their intention to use the transportation services applications.
Effect of Habit to the Behavioral Intention
Habit has been defined as the extent to which people tend to perform behaviors automatically because of learning or equate habit with automaticity [19] . While habit also defined as the feedback from previous experience [20] , the automaticity to use the technology based on the experience could become a habit. The population of this research are from Jabodetabek that are classified into urban people and they are accustomed to use technology, fast-paced life and instant [21] . When habit cannot be separated by experience [22] , transportation services application providers should increase the good experience to increase users to use the applications which then make people always need and must use the applications on their daily life due to their instant, fast-paced life and dependency to technology. According to the background explanation that nowadays is an internet era, now people always tend to use their gadgets to access the internet or even use the applications. That is why users in Jabodetabek agree that habit affecting their behavior intention to use the transportation services application frequently and for the future.
Effect of Behavioral Intention to the Use
Behavior
The acceptance of variables Price Value (PV), Habit (HT) and Social Influence (SI) then finally support the Behavioral Intention (BI). It can be explained by the demography of the respondents that are mostly tend to use the transportation services applications in the future, frequently and will always try the applications. As for Use Behavior (USE) variable which denotes the frequency for user to use the applications services now and in the future [22] , can be seen from the respondents' demography that user in Jabodetabek very often to use transportation services applica-
tions. It can be withdrawn that Behavioral
Intention concerns with the desire to always use the application, thus the frequency to use the transportation services application will be affected and increased.
CONCLUSION AND SUGGESTION
Based on the results of the discussion can be concluded that the factors that positive [9]
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